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PROGRAM I 16 FEBRUARY 2023 

NESPRESSO - BENOIT HULLAERT - MINDSHARE - MORGANE HENRIET 

A MEDIA STRATEGY BOOSTED BY TECHNOLOGY TO DIVIDE THE CPA BY 3
HAVAS MEDIA GROUP - ALEC VANDE CASTEELE  - CARREFOUR

TOP PROGRAMMATIC TREND 2023: SUSTAINABLE PROGRAMMATIC MARKETING INVESTMENTS
2DEHANDS - RICK VERKUYL 

PROGRAMMATIC DOOH IN BELGIUM : THE STRATEGIC AND CREATIVE POSSIBILITIES
JCDECAUX - AURELIEN ERNST  

TOP PROGRAMMATIC TRENDS FOR 2023
 PROGRAMMADS - SOPHIE SIOR 

7 CAPITAL SINS OF PROGRAMMATIC: HOW TO ENSURE EFFICIENCY IN YOUR CAMPAIGN

THE SHIFT FROM TV TO DIGITAL
ORIXA MEDIA - THIBAUT LIEVREMONT  

POWERED BY

COMET MEETINGS I BRUSSELS

SAGE+ARCHER - DIEDERICK UBELS 

PROGRAMMATIC OUT OF HOME: HOW TO INTEGRATE DATA, USE DYNAMIC CREATIVES &
MEASURE CAMPAIGN SUCCESS IN 2023 

16.35
TUI - NICOLAS ELSHOUT 
TUI’S IN-HOUSE APPROACH FOR BUILDING DIGITAL MARKETING MATURITY


